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Design agency makes mega images stand out

Photo-realistic is Lundström Design's specialty. The company's design can be seen on store
floors or thousands of meters above the ground. According to the CEO and founder Claes
Lundström, interest in the products has exploded in the industry, and cardboard is becoming
increasingly sought after.

The two-man company Lundström Design are experts in photorealistic product replicas.
Today mainly in cardboard for major brands around the world.
- It's pretty cool actually, to be such a small company in Sweden with two people with
customers all over the world. It's everything from big brands like Pepsi, Gillette, Carlsberg,
Heinekken, Soda Stream, Coca Cola and many more, says Claes Lundström who is the
founder behind the design agency Lundström Design in Solna, Stockholm.
The company started in 1982 and specializes in converting images into photorealistic product
replicas in fabric and cardboard. Marine was the start It started with boat design for Claes
Lundström and his company. As a civil engineer, it was his job to develop complex shapes
that could consist of millions of parts. Then they worked mainly with the material canvas and
soon came the question of whether it was possible to put pictures on the canvas. For this,
Claes Lundström developed a software, TouchCAD, which automatically converts the image
into a 3D file ready for printing. This came out around 2005, but then there were no printers
that could handle that type of file format or print size. But once it came into use, Lundström
began to print a few things.

Sail with wedding photo that is divided into several parts before printing.
- With the program you get a print-ready file. For example, we made a sail for a sailboat with
a wedding picture on it. This consisted of 95 panels totaling 120 square meters. So the
program is the engine of the work, you could say, says Claes.
Today, the design agency sells its services as licenses to printing companies - or directly to
companies, which is becoming increasingly common. Especially to the slightly larger
companies that use printing companies in several different countries and want to get their
marketing out globally. So far, a total of 20–30 printing companies, of which 3–4 really large
printing companies in the USA and in Europe have bought the license. This is where most
customers are - globally and not at home. The company also works with two English partners
- Stacka Wraps, which develops the 3D-mountable frames on which prints can be mounted,
and Panawrapped, which has developed its own pop-out solutions for prints.
Tents and tunnels in the portfolio
A sail is far from the only thing the company has done over the years. The portfolio includes
everything from tents of 1,000 square meters to inflatable entrance tunnels to German hockey
teams. A project that has taken the work to new heights is to produce image wraps for

airships. The client of the project was the film company Universal and the work was to
produce a print that would adorn a large airship, of 48 x 20 meters before the film Despicable
Me 2.
Those who would make the pressure called and wanted to find someone who could make it
possible. They could not afford to fail because the printing would cost a total of around
100,000 US dollars. In total, there were 1,680 vinyl print patches, of about one square meter
per part. Each part was then mounted one at a time via a crane on the large airship, which was
then flown all over the US to market the new film.

Airship with marketing of the movie Despicable Me 2.
From fabric to cardboard
In the past, they worked a lot in fabric. Today, however, cardboard is becoming increasingly
sought after. Especially when Lundströms is to make product replicas. Most have seen these
in stores where enlargements of original packaging are strategically placed in the stores to
draw attention to the products.
- What we do today is to work with either a frame inside that is covered with printed fabric or
cardboard that can be bent into a 3D shape. Nowadays it is made of cardboard, before it was
metal rods or mdf.
- Fabric became a little too expensive for, for example, display stands. Now we have instead
found other better solutions, says Claes and continues:
- Even if you do not believe it, you can make it look very realistic even on cardboard. Then
we make solutions that are self-shaped with 2-3 pieces.

Foldable pop-out solution for Guinness.
Through a video, Claes can demonstrate how the product replica works when it is to be
installed in a store. Because it is important that it goes fast and looks the way the customer
expects.
- You shape the box by folding it. Sometimes bending has been done on the parts that are
angular. It should be quick to build together, says Claes and adds:
- This is quite new but there has been a great craving for this among large companies.
Cannot measure up with cardboard
The alternatives to cardboard for creating similar 3D shapes in the same size are few and
expensive:
- Compared to competing technologies, cardboard is a very good alternative. 3d printing does
not come close because it is expensive and can not deliver the print quality that customers
demand. Vacuum forming could also be an option, but the disadvantage is that it is plastic and
that a mold is required. We have a start-up cost but it is not as high at all. A normal order is
today a few thousand.
When Claes Lundström looks ahead, he sees his company with more employees and even
more orders directly from the company giants.
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